
Course Description
 

Course Subjects & Reading List:   
 

What is communication? What are theories and models?
Bryant, J., & Thompson, S. (2002). Fundamentals of media effects (Chapter 1, pp. 3-12). Boston, MA:
McGraw-Hill.

Sparks, G. G. (2006). Media effects research: A basic overview (2nd ed., chapter 1, pp. 1-19 & chapter
3, pp. 58-62). Australia: Thomson Wadsworth.

 

Mass society and mass communication: Theories of powerful media effects
Sparks, G. G. (2006). Media effects research: A basic overview (2nd ed., chapter 3, pp. 43-58).
Australia: Thomson Wadsworth.

 

Theories of limited media effects: The structural-functional approach, uses and gratifications
theory, and the two-step flow of communication
Bryant, K., & Sheldon, P. (2017). Cyber dating in the age of mobile apps: Understanding motives,
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Neo-Marxist approaches, critical & cultural-critical approaches
Adorno, T. W., & Rabinach, A. G. (1975). Culture industry reconsidered. New German Critique, 6, 12-19.

Benjamin, W. (1936). The work of art in the age of mechanical reproduction. Retrieved from the World
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Feminist approaches
Villalon, C., & Weiller-Abels, K. (2018). NBC’s televised media portrayal of female athletes in the 2016
Rio Summer Olympic Games: A critical feminist view. Sport in Society, 21, 1137-1157. DOI:

http://www.marxists.org/reference/subject/philosophy/works/ge/benjamin.htm


Rio Summer Olympic Games: A critical feminist view. Sport in Society, 21, 1137-1157. DOI:
10.1080/17430437.2018.1442206

Course Goals
The course is designed to introduce students to the basic concepts, models, and central theories in
communication research. The course utilizes models to discuss current events in print and broadcast
media and provides critical tools to examine each theory and model.

Grading
Assignments and Requirements:
 

On-time mandatory attendance as a prerequisite to take the final exam in the course – missing no
more than 3 recitation meetings throughout the semester (see IDC student handbook for
regulations).
Reading all assigned bibliographical material before each class and constructively participating in
class discussion.
Completing a library task on the course website (a mandatory condition for eligibility to take the final
course exam)
Submitting one written assignments throughout the semester.
Writing a comprehensive final exam covering the course material and readings.

 

Composition of Course Grade:
20%        Written assignment
80%        Final exam
Each student must complete the library task on the course website in order to be eligible to
attend the final course exam (and thus, to pass the course)
There may be an optional assignment submitted for a bonus grade in the course (extra credit).
This will be announced throughout the semester and it is the students' responsibility to follow
the instructions and submission information.
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