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MGNT 2611 - Business Sustainability

* Recognize and aware the interconnections between the economic, social, political and ecological spheres of business activity.

« Be able to assess business risks and opportunities and approach long-term business sustainability through management and optimization of
resources without compromising on profitability and competitiveness.

* Gain an understanding of innovated business practices and entrepreneurial opportunities created by the “sustainability” movement.

« Develop key sustainable business strategies and tactics facilitated by ecological thinking, eco-efficiency and life cycle analysis, and technological
sustainability opportunities.

« Cultivate a CSR strategic mindset and utilize life cycle thinking to prioritize sustainability effort.

« Formulate own standards of integrity and professionalism and contribute insight into the professional ethics and responsibilities in the future career|
of students

* Principles and Concepts of Sustainability

« Climate Change and Development

« Corporate Social Responsibility

« Business Sustainability and Entrepreneurship

* Business Sustainability and Multinational Corporations

« Sustainable Strategies

« Communicating Sustainability Efforts to Stakeholders: Corporate Shared Value (CSV) and Environmental, Social, and
Governance (EGS) Reporting

« Theories of business ethics and their applications in the workplace, including professional ethics
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Assessment Type Current Percent
Attendance 5
Essay test or exam 30
Presentation 30
Project 30
Participation 5

1. Mandatory CTE.
2. Students will have feedback from course teacher on assignments and project.
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