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Prerequisites Marketing
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Intended Learning
Outcomes

‘Events’ can describe specific rituals, presentations, performances or
celebrations that are consciously planned and created to mark special
occasions and/or to achieve particular social, cultural or corporate goals
and objectives. In this course we are going to take an applied perspective
and focus on organizing events to achieve social or corporate objectives.
Hence we will cover topics related to social influence, persuasion,
corporate social responsibility and event management.

Upon successful completion of this course, students will be able to:

1. Use social influence principles effectively to persuade other
individuals.

2. Distinguish between different types of events

3. List and describe the components of the organizing a successful
event

4. Organize and deliver a successful event

Module Structure

This course will be composed of a series of in class workshops and out of
class activities. The learning will include some lectures while most of the
learning will be applied through exercises and tasks.

The class will work in teams to organize an event together.

Module Overview

* Persuasion
* Social Influence
» Event Management
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Forms of teaching,
methods and support

Type of Assessment in
the Module and Type of Duration or Performance Due date or
Performance Points examination length points date of exam
Written Report 30
Oral 30
Presentation
Event 60
Organization
Recommended
Literature
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