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. Katavénon BswpnTIKWY Kal TIPAKTIKWY EQAPUOYWY TNG ETTIKOIVWVIOG.
. ATTOKTNON atrapaitnTWV SEEIOTATWY TTOU ATTAITOUVTAI OTO XWEO TNG ETTIKOIVWVIOG.
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UNIVERSITY OF NICOSIA
Course Chart

e Course Code: COMM 135A

e Course Title: Introduction to Communication
e Course Credits: 6 ECTS

e Prerequisites: None

e Department: Communication

e Semester: Spring

e Course Category: Mandatory

e Knowledge Field: Digital Communication / Public Relations, Advertising and Marketing
e Language of Instruction: Greek

e Level of Education: First

e Teacher: Dr. Nikolas Nikolis

e Year of Studies: 1-4

COURSE OBJECTIVES
The main objectives of the course are:

¢ Understanding theoretical and practical applications of communication.
e Acquisition of necessary skills required in the field of communication.

¢ Knowledge of media communication processes and functions in history,
e political, economic and social context.

e Examining the history of print, radio, film, television and

e internet as well as aspects of the communication industry.

LEARNING RESULTS
After completing the course, students will be able to:

They recognize the various processes of communication

Recognize the various theories of communication

They recognize the evolution of communication

Apply various communication models and theories

Familiarize themselves with the structure of the communication industry

They critically think about the communication industry - from

industrial age to the digital age of information

Understand the various forms of communication in their modern form

Familiarize themselves with the various research methods in the field of communication
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COURSE CONTENT

1. What is Communication
2. Journalism yesterday and today
3. Print media — books and newspapers



Electronic Media — Radio, TV and internet

The Digital Age — The age of information

Corporate Communication — advertising, marketing and public relations
Research and communication
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Learning Activities and Teaching Methods:
- Lectures, Presentations, Practical exercises, Group and individual assighnments
Evaluation Methods

- Homework, Project, Midterm

Required Textbooks and Bibliography:

Title Author Publisher Year ISBN

The Media of Stelios Editions 2011 9789600351514
Communication in | Papathanasopoulos | Kastaniotis
the 21st century

Lesson Notes Nikolas Nikolis MOODLE 2017/18
Stelios Editions 2000 9600328951
Communication Papathanasopoulos | Kastaniotis

and society : from | (editor)
the twentieth to
the twenty-first
century




