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CATALOG The significance of entrepreneurship to an economy. Theory and

DESCRIPTION: practice of entrepreneurship in start-ups and in established
organizations. Entrepreneurial behaviors and challenges.

RATIONALE: This course provides the necessary foundations for understanding

the context, challenges, nature and process of entrepreneurial
thinking and practice inside and outside organizations.

LEARNING OUTCOMES:

Upon successful completion of the requirements for this module,
the student will be able to:

1.Describe and explain the context, nature and scope of
entrepreneurship

2. Describe and explain theoretical and practical approaches to
entrepreneurship

3. Describe and explain behaviours, and challenges relevant to
entrepreneurship

METHOD OF TEACHING AND
LEARNING:

In congruence with the teaching and learning strategy of the
college, the following tools are used:

» Class lectures, interactive learning (class discussions) and
practical problems solved in class.

» Lectures: Lectures are devoted to presentation of various key-
topics in entrepreneurship literature and practice

» Case-studies are assigned as homework, the solutions of
which are reviewed in class.

» Office hours: students are encouraged to make full use of the
office hours of their instructor, where they can ask questions,
see their exam paper, and/or go over lecture material.

» Use of blackboard, where instructors post lecture notes,
assignments instructions, timely announcements, as well as
additional resources.

ASSESSMENT:

Summative:
First Assessment: Mid-term Examination (1- 40
hour, essay type)
Final Assessment: Final Examination (2- 60
hour, essay-type)

Formative:

| Research articles discussion, Case-studies | 0 |
The formative assessments aim to prepare students for the
midterm and final examination.




The mid-term examination tests Learning Outcomes 1 and 2.
The final examination tests Learning Outcomes 1, 2 and 3.

The final grade for this module will be determined by averaging all
summative assessment grades, based on the predetermined
weights for each assessment. If students pass the comprehensive
assessment that tests all Learning Outcomes for this module and
the average grade for the module is 40 or higher, students are not
required to resit any failed assessments.
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Entrepreneurship Journal 7(3): 169-180.
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INDICATIVE MATERIAL:
(e.g. audiovisual, digital material,
etc.)

REQUIRED MATERIAL: N/A

RECOMMENDED MATERIAL: N/A

COMMUNICATION
REQUIREMENTS:

Use of appropriate academic conventions as applicable in oral
and written communications.

SOFTWARE
REQUIREMENTS:

MS Office

WWW RESOURCES:

http://www.aimresearch.org/

http://www.aomtim.org/
http://www.springer.com/business+%26+management/entreprene
urship/journal/13731
http://academic-conferences.org/ecie/ecie2014/ecie14-home.htm

INDICATIVE CONTENT:

Introduction to the Nature of Entrepreneurship

The Vital Role of Entrepreneurship in the Economy
Enterprising individuals and entrepreneurial organizations
Ethics in entrepreneurship

Corporate entrepreneurship and the quest for innovation
The entrepreneurial process

Opportunity recognition and selection

Competitive advantage

The Business plan

10. Entrepreneurial marketing

11. Financing entrepreneurial ventures

12. Entrepreneurial growth

13. Social entrepreneurship
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