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This course is focused on delivering the basic knowledge of marketing and on building up the marketing
oriented mind or thinking. As such, the course intends to provide insights into the basic principles of
marketing, including the concepts and tools used by marketing managers and issues that they
i e =2 _ encounter. Specifically, students will deal with many cases, and discussions in the class as well as through
W =0f| CHt 2k2Fst A4 the assignments.
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1. 30%
ol To understand the basics of marketing
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ol To understand the application of marketing
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[l To analyze various marketing cases
oH=0
4. 0%
o
=0
5. 0%
ol

Ok
s ﬁ kﬂ r—" - .I—.Ll 1/4 A FSH} LEE SEUNGPYO 2024-01-30 06:07:37

T — -
DHSEDI UNIVERSITY




ISBN

il

2|2}

xR x
S| -
2l |, %
w| 2 m
e
4 g
. Al wl 30
o0 w Y o
i ! R | =
W 2| o
o < r 0
.rm N m i o_._ﬂ
<0 ~N o ]
=} 0 a i
X0 9 iy
® Ly ) © =
S 8l —~ | Y R
_— wy
n ol Nk ° _ o 0
S & 3 2l |E :
o i} 2 = e g
2 pry
_l._o ﬂl\_ _._._lo
=] 4_.__ﬂ_. _M/_ OM m.._l_l
= Jjo 2] o w _
0 R | _ wi
mﬁ ro rE E = | & | ot =)
g e =0 < X | © | a0 <
< = H o &) = —
= 00 an = oJ o ol
E] o o} ) o =
hY o < = < RO
- 0 X < o
! ar o ]
NF | U ° 0{J
= o S o
Y of X "
m_._ (g o ™
T o X 2
) Eﬁ M_H_ ) 70
. = N i 70
= El <l R | &
Q m B0 o =
~ [m)
o 5 m
[m]
th =L w|
H 0/0 ~N &
g & o
(@] _|||_.I 0/0 ~
= — 0
S w | 2 & mo| 2 W
3 E3 e =< 5]
= ur ~ w
ol .ﬂ.nn_ 2_.0 m
* B0 =
o _E.__. _E.__. ar =
~— ~N m i — =
ar oF | o | o |2 w | B o ol ol
Jo oW W By o | o 5 =z % wl
L N LR o 5] <8 i FST . or
S ol | el B @ | T S ~ Fo— 0l Hi ]
A0 A0 | @0 | o |=0AT Jo | ™ S D50 o0 , il
B g | 8 | B |® u_m = | RO 3033 0% HORS < U W
<0 oF | & | oF |o3 ar | oo AT 3IL0 RE W T H <k
© o o o | NFXS ~ N <FiD <+ 0l N EE J

WAHH

International Student

I

bk}

SA oA

St
ot

of
NF

IF

s

RO

Al JSH LEE SEUNGPYO 2024-01-30 06:07:37

2/4

1
of
-]
3
Bl

RSIT

UMY

DNSEL




FEAE

F2t 712t FYUE U S5EE Bl
E N INES
2023-03-02 : ; ; ; 3.6.-3.8)s44H
1= 2023-03-08 Course introduction, orientation g?ﬁ.k?_l . =4
2023-03-09 . h
23 2023-03-15 Marketing researc
- _16 . .
3F %8338322 Global and domestic marketing
2023-03-23 havi
4= 2023-03-29 Consumer behavior
2023-03-30 T
5% 2023-04-05 Positioning
2023-04-06 : ; (4.7.)8211/34
65 2023-04-12 Online marketing
2023-04-13 .. tion
VES 2023-04-19 Advertising and promoti
4.20.-4.26.) SUA
2023-04-20 q @
83 2023-04-26 To be announce 5
(4.27.-5.1) 4‘—%:'3}@
2023-04-27 . (5.2.-5.4)S/UY
9 2023-05-03 Innovation INEY
(5.2.-5.4) S/UE7t
A
10% | Sop3oeqo | Price stateay (5.5) ofzioli
20 05.05 ojzlolg
2023-05-11 et | (5.15.) 871 2/3 4
1= 2023-05-17 Distribution channe
-05-18 . -
123 %83%_02_24 Marketing communication
5.27.) BXd4ild
2023-05-25 ( Jg2te
13% 2023-05-31 Case study 1 05.27 £3{d A1
6.6.) 9154
2023-06-01 ( s
145 2023-06-07 Case study 2 06.06 =Y
153 2023-06-14 Wrap-up and summary
6.15.-6.21.) 7|¥A|
2023-06-15 (%
163 2023-06-21 To be announced 5
iM_qlEl
25T
- A YAl 1/3 0| E 248t shde AlgZntet HA G0 F = NPO| AS &7 gL
< SU7IYAEE HAIGHA| b nt=2 oY 7|12t S £ S AR
Zofiahl 2| )
(=] o — — = = 5] =
. i*;l AIZE ol S upoto| HES Soll 24, 29|, IHA|l L A|F0| 2ot naSEA|H A S 23Y 4+ USLICH =Y 2o, 1t
A YA SA| Al 7t HoRdE 2|2 o= ofeet Z& LTt
(T, A4 2| Ug2 e 234 E48 nefotd] EYuo| Aol mat g2t 4 JELTH)
(¢ -
- A[ZEEO: WAHAZH(T| A, M2, oyl 5), HEA|Y Sl 2 518
- A0 WA (T A ZA), TS 2 sEE2AH ord d 518, AE2A
- A2l CHEA|Y SHY/BAEHAIH QA (L7|AL, +=0{EHAD ¥E 518, 42 =3 518
- A| 4 2o/ of: Zolf S =S efote] CHER|2 shd U ¢ HE ZZ 3 &
(2t 2 A1)
ﬁ Ail r—" lz|!'.I—.L|. 3/4 =AW S5t LEE SEUNGPYO 2024-01-30 06:07:37

DHSEDI UNIVERSITY




- A ZEZOH/A| 2|

<)
(=)
f1le)
il
=3
ol
N|0
A|_l
o
=
~
=
I3
Ik}
1o
<+
o
ol
ro O
oo
- ol
< m
0 ol
ot 0
= ~
wm J
- K
X0 <0
8l &7
o <k
~ ©
ool
RE
®
<H o
Blor RO
ol HOJ._
zoNd T
wor <F M_M
U
guil Ul
T= B
xR0 X
X0 &
= =
q=  m
~O = B
e oN
U0 2
L
RO o7
g o
K ©
ol -

510 257t50

Ct
=]

P

A
©

7121 sH42 AtOf | Atet

o
__|ot

E
of
T
=
B

}LEE SEUNGPYO 2024-01-30 06:07:37

4/4

UMIVERSITY

YOMSE]




