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Course description

Content

The launch of social media platforms and smartphones in the mid-2000s have dramatically change«
their customers. Businesses have undergone a paradigm shift in which consumers play a much mor
communication and branding of a product/service. Consumers are no longer passive receivers of in

“itiators and co-creators of marketing communication and campaigns. They can strengthen brand «

mbassadors spreading the word about products across global social media networks. However, th

undermine and destroy a brand if it goes against their values. In this new volatile market environmer
rethink and adapt their strategies and tactics, working closely with consumers and other stakeholde
brand and value proposition.

This digital age also affords a lot of opportunities for businesses. Consumers are now closely intera:
platforms, streaming services, and apps for several hours a day, and business have an opportunity t
consumer's behaviour and decision-making processes. They can therefore personalise their service
needs of the consumer, who are also customising their customer experiences to their specific prefe
thus facilitated a very close and intimate relationship between consumer and businesses.

This course takes a multidisciplinary approach to the topic of digital marketing and is thus for stude
subjects such as marketing, branding, social media, strategy, consumer behaviour, storytelling, co-
shopping. The course provides valuable insights which helps students prepare for a career in busine

In this course, we will examine the challenges, opportunities, and trends of digital marketing with th
and guest speakers. We are looking closely into the behaviour of the digitally savvy consumers who
brands across various social media platforms, apps, online shops and streaming services and we ar

marketare in ennanina with theee frnnciimeare far inetanca thraiinh ctantallina and infliiencer mark:
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Learning goals
Students gain knowledge and understanding of:
¢ The digital marketing strategies and tactics of businesses
e Consumer behaviour in the digital age through marketing research
¢ Branding and co-creation in social media
¢ The digital servicescape and online shopping

Students have developed the skills to:
¢ Demonstrate an understanding of the impacts of digital marketing and social media in creating
customers.
e Recognise and appreciate the role of consumers as co-marketers and co-producers in digital |
¢ Develop skills in using and integrating new media and digital technologies in creating and impl
» Critically assess marketing campaigns and strategies across digital platforms.

Study materials

Instructional modes

Instructional modes

e lecture

Period

Lecturers

Contactperson for the course

e KPH Bossuyt

Assessment

Assessment type
Multiple-choice exam

Acencermannte (ae ranictarad in NCIDIQ)

https://canvas.eur.nl/courses/45483/external_tools/4271 2/3



7/29/24, 8:12 PM Course guide

MOooOTOJllITI IO \Q\) IC&IQLCICU 1ni \J\JII\I\J,

e Exam
Test weight 70

e Assignment Presentation
Test weight 30
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